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Tattoo Projects relationship with Domtar Paper had several chapters
ranging from elevating their print paper division with a brand and

website to social media and magazine publication. . . \
e P b The quarterly magazine is designed to show off the

possibilities of paper, demonstrate its importance in this
digital world, and get printers and creatives on the same
page literally and figuratively. Tattoo Projects wrote,
designed, and coordinated the printing process for one of
the premiere publications for design capabilities. Take a
moment to appreciate the magnitude of that feat. It’s like
playing violin for Yo Yo Ma or painting for Michaelangelo.
When you are creating for the best in the industry, every

THERE WERE . . . .
page must be a masterpiece. As our relationship with

b Domtar blossomed, we renamed the BlueLine magazine to
GO DIG FORT, ifi

. SR F’aper Matters, a name that more specnclcaI.Iy. speaks to the
s NEW WY industry challenges and creative opportunities that paper

= I | EEmmn makes possible.
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‘What happens when a seasoned n
print prfessional eams up with [
a global award-winning paper
company and a mega-brand

printing equipment manufacturer

to inspire industry professionals?
Abold new view

JUSTIN AHRENS REWRITES THE RULES
FOR DOING GOOD WHILE DOING 600D WORK

- Steve Decker,
0tk e

INTEGRAL,
INSPIRATIONAL, To be in-house is

>
I N H 0 U S E " to be intelligent,

integrated,
The showpiece of the relationship was their Blue Line Brochure, a stunning self-publication -

that showcases the latest in paper technology, design, and perspectives from industry
experts. This publication’s audience of commercial printers, publishers, and creative
professionals understand paper from pulp to print. But most importantly, research revealed
they all respect how paper connects with people.

insightful,
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Putting Brand
to Paper.

With the exponential rise of digital, Domtar Paper was in need of a brand refresh. They came to Tattoo
Projects for help writing the next chapter in their storied legacy. Our leadership team went straight
to the source, leading three intensive days of brand workshops at Domtar’s headquarters. This onsite
discovery garnered a fresh perspective—seeing Domtar Paper as more than a paper producer, but a vessel
for inspiration, creativity, and connection.

SCAN
TO WATCH
VIDEO
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BRANDING PRINT ADS -reerreeeeeees

Working closely with Domtar’s team, we
constructed a brand foundation and strategy to
guide future communications across mediums.
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Domtar
PAPER

The new brand resonates with printers,
educators, and wholesalers without
pigeonholing them into their professions.

It resonates with them as people who love
paper and are passionate about its possibilities.

PAPER.DOMTAR.COM
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SWAG & APPAREL
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When it comes to selling

paper, the fine print matters.

vevvvvvvvee After we elevated the Domtar paper brand, we distinguished the individual product
lines. Clearly differentiating the capabilities and ideal use for Domtar’s Cougar, Lynx,
and Husky paper. Each product line received its own brand standards, tone of voice,
and marketing material. This was a long overdue overhaul for both internal stakeholders
and customers.
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WATCH A SUNRISE AND REVEL IN LUXURY 1S A STATE OF MIND.
'ALL THE COLORS AROUND YOU.

THIS 1S LUXURY.

COUGAR® PRINTED PROMOTION

The following are small excerpts from the brand documents we developed, but even with two sentences, you’ll
understand how Tattoo Projects appreciates the nuances of all our customers brands and product lines.

Cougar, the premium line of paper best equipped for luxurious projects. It doesn’t just bring products to life
it gives them soul.

AWEALTH OF OPTIONS TO EXPLORE BEING ABLE TO PASS A
EVERY POSSIBILITY. MOMENT OF LUXURY ON.

THIS 1S LUXURY. THIS IS THE GREATEST
o

Lynx, the servant-leader brand that provides both value, premium performance, and can do a little bit of it
all. When Lynx paper is the customer’s house brand, most any project is possible.

Husky, versatile, reliable, strong. Husky has great strength, which guarantees that it will hold as much
ink as you need for your printing. This promises excellent and consistent printing results on both the
front and back side of the paper. Offering customers trouble-free printing and consistent performance.
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COUGAR®PRINTED
PROMOTION

Iclevaled &

GROUNDED
Featureing a gold spot foil

on the cover.
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! LYNX® PRINTED PROMOTION:

Featuring die cuts and spot foil printing techniques.




A 4

i CASE STUDY: DOMTAR PAPER

WEBSITE REDESIGN

A Website
Worth Printing ; .
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Haptics are the sense of touch and motion. And it’s precisely what we challenged ourselves bring to the look and feel of
Domtar’s website. A website that you’d want to feel with your fingers. A digital experience that you’d want to cozy up with

and never put down. We built the website to create a sense of tangible intimacy with the visitor.

With that connection made, they were willing to spend a significant amount of time reviewing curated industry knowledge S ok Domtar :

on our blog, reviewing other designers work on the gallery, and most importantly, learning as much as possible about all L - 4 b PAPER

things paper. % . - ‘_L
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THE RIGHT PAPER FOR ALL THE WAYS YOU PRINT. EXPLORE THE POSSIBILITIES
= - o6 WITH OUR PR TED SAMPLES.

CONVERTING®
PAPERS
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REQUEST PRINT SAMPLE
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VOLUME IX: ELEVATE
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BUILDING A PERSONAL BRAND
- 4 TIPS FOR GRAPHIC

RESPONSIVE
MOBILE DESIGN
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SOCIAL MEDIA

Paper was one of the first inventions that connected people over distance and

time, so it was only natural that social media would connect fans of paper with

Domtar. As their social agency lead, we grew their

)

drove more than , and delivered more than

domtar_paper « Following

domtar_paper It's that time of the
year again! As approximately 56.6
million students are heading back to
school, the best way to ensure that
they're geared up and ready is by e
getting them the supplies they need ’ Follow |

=
to succeed. domtarpaper —
4 &« 6,526 Tweets.

Product: Xerox® Vitality®
Mulitpurpose Printer Paper

#DomtarPaper #PaperlsCool 1

#BackToSchool #Magazine #Catalog

#SchoolSupplies

#BackToSchoolSupplies #Supplies d
#Paper #PaperLove #PaperAddict 1
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DIGITAL VIDEOS

Domtar Gallery, the
Pinnacle of Printing.

The Domtar Gallery is a place where the world’s most ambitious creatives and printers can put their work on display
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PAPER

both on paper and online. Published in a book, it can be appreciated in its original form. Online, it can be shared

and can inspire more viewers. Combined with video, the Domtar Gallery captures the audience’s imagination and

demonstrates how paper’s past and future of paper can be enjoyed in the present. Tattoo Projects turned the most

stand-out submissions into eight feature videos that both celebrated the work, and challenged the designers and

printers to step up their game and be featured in the next issue.

Swatchbooks
_ | . speak for
- E= v — =5 themselves.

Sometimes in advertising and branding, the simplicity of our job can
be embarrassing. In the paper industry, selling is as simple as getting a

good swatch book in the right stakeholder’s hands. From concepting and

pitching to sourcing and procurement, these are the trusted reference
documents that every printer and designer will thumb through for every

phase of a project.
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DETAILSO
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SMOOTH & VELLUM
SMOOTH & VELLUM

DIGITAL

BECOME MESMERIZED BY THE <A
BEAUTY,OF LYNX® WHEN PRINTING 243 /
THE MOST INTERESTING DETAILS. ¢

LAREE OR SMALL JOBS, LYNX
* CAN HANDLE THE TASK WITHOUT
COMPROMISING QUALITY.

LYNXJET®
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properly
laughed: *holho!ho!

LYNX® SWATCHBOOK

INSIDE SPREADS

tccccccs

ho!ho!ho!




